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Australia's #1 B2B magazine

for sales professionals

headofsales.com.au (HOS) is Australia’s leading
industry publication for news, opinion and advice on
sales psychology, sales methodology, sales process, sales
enablement and sales leadership.

Over 19,033 sales professionals (as of June 2021) receive
the Head Of Sales newsletter to their inbox and in
addition, 15,000 professionals from the sales community
visit the website each month.
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Demographics > seniority
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size by number of employees
I |

W Small > 1-50 jz/
B Medium > 51-500 0
M Large > 5071-5000 o
W Enterprise > 5000+ 205
. NSW VIC QLD WA

=

N

OTHER


https://www.headofsales.com.au

@ HeadofSales

1IEI8 =8l 2 ) |
VAN B D |8, @ 15
el _in EIEE O 5L I n

AUDIENCE CONTENT
Chief Sales Officers (CSO), Sales Directors, LEADERSHIP SALES ENABLEMENT & OPERATIONS
Sales Managers, Inside Sales, Sales PSYCHOLOGY (Attraction & Retention, Coaching
gev§%|0pm[)eﬂt Tepresepéatlves (S?F?" (Buyer Behaviour, Communication, & Training, People & Culture, Sales
HsIness Deve opmen. epfesen atives Emotional Intelligence, Motivation and Management)
(BDR), Account & Relationship Managers, .
, , Mindset) CAREERS
Sponsorship & Partnership Managers,
(Business Development, Methodology, INNOVATION & TECHNOLOGY

Negotiation & Closing, Presenting &
Objections, Prospecting & Leads)

(Tech Powered Sales, Social Selling, Al &
Automation, Social/Network Intelligence,
Data & Analytics)
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3 keys for success > >
I |

COMMUNITY ENGAGEMENT PLATFORM & UX

HOS is Australia only independent online Returning browsers read more than 3 pages - Modern design and navigation

i< 0,
platform focused purely on the sales per visit. Desktop users account for 60% _ Interactive menus with live previews

profession. HOS' primary purpose is to of all devices. Traffic sources - direct/email . .
build an independent community for (40%), search engines (35%) and social - SEQ score of 92 (Forbes.com is 79)
sales profession to access relevant news, media (20%). * Source https:/seositecheckup.com/

opinions and advise to help them achieve
greater results.

HOS ranks #1 globally and on page 1 for relevant keywords.
For example, search “LinkedIn Hacks 2021"” - HOS ranks #1

globally above established brands like forbes.com.
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Email newsletter advertising

The email edition reaches subscribers on a fortnightly
basis and includes 4-8 pieces of editorial content
depending upon the number of advertisements there
are to include. Each edition allows up to three (3)
static banner adverts.

EMAIL NEWSLETTER

Frequency Fortnightly
Subscribers* 19,033
Open rate* 45%

*Average for May and June 2021

BANNER ADVERTISING (600x100)

Masthead Banner $1,500 + GST
Centre Banner $1,100 + GST
Footer Banner $700 + GST
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17 Sales Truths To Win More Deals

Our underlying assumptions—about prospects, our roles and factors that could

hinder success—are crucial to our performance. Here are 17 sales truths and why
understanding each one helps you win more deals.
Read More

LinkedIn Hacks - 7 Practical Steps To
Overhaul Your Profile
Our newly hybrid world and the massive adoption of
LinkedIn presents a greater opportunity to cast your net
wider and network online. Why? Because that's where we
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Website advertising > 100% share of voice

Advertisers who require a large volume of views can take a 100% share of
voice in which their banner adverts appear on all pages across the website.

Advertiser with multiple products or solutions, can supply and rotate
different adverts simultaneously. When the page is refreshed or when a
browser reads another article, the next banner is displayed. We accept up
to 3 advertisements at any time.

TRAFFIC SIZES & RATES (per week, + GST)

Total visits* 13,000 Leaderboard

Page views* 29,000 (728x30) $1,600
Half Page

*Average for May and June 2021
(600x250) $1,800
Medium Rectangle

(300x250) $1,400
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Website advertising > landing pages

Advertisers who have a highly targeted product or
service can select sections of the website. Animated
advertisements (728x90) are positioned on the landing
page and the advertising rates are based the overall
popularity of that section

Advertisers can supply and rotate up to 3 different
adverts simultaneously.

DESIGNATE POSITIONS (per month, + GST)

Home page $1,200
Careers landing page $1,000
Leadership landing page $900
Other landing pages $500

Sales Q&A

LEADERSHIP
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LATEST v

Effective sales leaders set and achieve goals, take decisive action when needed, outperform competition and inspire others to perform at

the highest level.

YOUR BRAND

LEADERSHIP

15 Critical
To Answer

- Advertisement -

728X90 BANNER AD

Your offer goes here!

Leadership Lessons From Air
Questions Leaders Need Crash Investigation QF32 (Airbus

A380)

Leadership Q&A - Ricky Chanana

Ricky Chanana is the Head of Sales ANZ for Twitch, which is the world's
leading live video streaming platform and a subsidiary of Amazon.com
Ricky has over 15 years in the advertising industry having worked with
major global and local brands within prominent categories, including
FMCG, auto, finance and retail.

4 Sales Strategies That Expedite Growth And
Recovery

When formulating a strategy, navigating blindly and relying on guesswork
leads to inaccurate and unexpected results. Here are the top sales
strategies from survey research conducted on 6,000 sales professionals.

Leadership Q&A - Jeremy Mead

Recent articles All More -

17 Truths Sales Professionals
Need To Accept To Win More
Deals
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Website advertising > contextual banners

Advertisers who have a highly targeted product can
choose topics of relevance and segment editorial
content. Animated adverts (600x100) are positioned
within the first three paragraphs within every article
for that category.

Advertising rates are formulated based the popularity
and total number of articles of a category. Advertisers
can supply and rotate up to 3 different adverts
simultaneously.

Categories are priced at $750 (plus GST) per month
for Tier 1 and $500 (plus GST) for Tier 2.
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15 Critical Questions Leaders Need To
Answer

By Stephen Seott - Junc 15,20

Ateam is built on culture. This feels self-evident, but like
anything that can be chalked up to existing because
“that’s the way we've always done things”, it's worth
investigating more thoroughly.

Not only for its own sake, but as part of the life long, habitual practice of being
17 Truths Sales Professionals
Need To Accept To Win More
culture? Deals

thorough in everything you do. So, why do we say that organisations are built on

The Cambridge English Dictionary defines an organisation as “a group of people who
work together in an organised way for a shared purpose”. | see this definition as having
four parts: (1) A group of people (2) Who work together (3) In an organised way (4) For a
shared purpose.

Hacks - 7 Practical Steps
To Overhaul Your Profile
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Website advertising > contextual banners

CONTENT CATEGORIES (rates per month)

Leadership

Process & Method
Business Development
Methodology
Negotiation & closing
Presenting & objections
Prospecting & leads

Psychology

Buyer Behaviour
Communication
Emotional Intelligence
Motivation & mindset

Enablement & Operations
Attraction & Retention
Coaching & Training
People & Culture

Sales Management

Tier 1

Tier 1
Tier 2
Tier 1
Tier 1
Tier 2

Tier 1
Tier 1
Tier 2
Tier 1

Tier 2
Tier 2
Tier 1
Tier 2
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Sponsored content >

Sponsored content is an intuitive way to educate
prospective customers and it is ideal for lead generation
and data capture. Advertisers can promote product
launches, seminars, events, courses, white paper
downloads and market research projects.

SPONSORED CONTENT PLACEMENTS INCLUDE:

* Positioning on home page

* Positioning on related landing pages

* Inclusion on email newsletter edition

* A dedicated profile page with company links
* Publishing on website for 3, 6 or 12 months

RATES (+ GST)

* Three (3) months $750
* Six (6) months $950

* Twelve (12) months
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5 Ways Sales Candidates/Can Stand Out

From The Crowd

o

Whether we like it or not, when we enter the job market -
go looking for that next great opportunity — we're entering
a competition. A competition that, ordinarily, will see many
contenders and only one winner.

As somebody that has, over the last 3 years, seen in excess of 4000 applicants for the

rrrrr 350 jobs Ive heen assigned to recruit for though, I have to tell you, most

salespeople seem to subscribe to taking the path of least resistance - the easy. or lazy.
way out. And it speaks volumes as to their ikely work ethic. They're not very competitive
in their efforts.

In exactly the same way as the business you currently, or, used to work for needs to cut
through the noise and stand out in a market where buyers are increasingly more

idate you need to do the same thing. Especially as a sales candidate!

urself to a future employer...

80% of roles get filled by organisations
without needing to use a recruiter or
advertise

17 Truths Sales Professionals
Need To Accept To Win More
Deals

LinkedIn Hacks - 7 Practical Steps
To Overhaul Your Profile
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TO SPEAKWITH THE TEAM

JOSEPH SING - Sales Director

Joseph.sing@headofsales.com.au
0415 881 548

Head Of Sales is published
by Media Jet Pty Ltd.

Level 18, 45 ClarencesS =
Sydney NSW 2000.

ABN 62 631 577 305

admin@headofsales.com.au
Phone (02) 7227 7440
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